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Brands with poor sell-through LY yet YoY buy has increased:
LELABO sell-thru 46%, increase in buy YoY 57% (*Actual sell-thru is 96% after removing cancelled item from PIR dataset)
MDSKIN sell-thru 34%, increase in buy YoY 54%
MAC sell-thru 59%, increase in buy YoY 12%
GHD sell-thru 62%, increase in buy YoY 117%
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